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QUESTIONS ABOUT
SOCIAL MARKETING

Is Twitter/Social Networking an 
Effective Marketing Tool?

Gives companies the opportunity to 
monitor, join or start conversations 
about their products, services or 
company itself.
Can be a channel to communicate 
with preferred customers by 
offering special deals

Is Twitter/Social Networking 
Worth The Time?

There is no way to know that unless 
you try it and find a way to make it 
work for your company. 
Make special offers, address concerns, sales 
notices, build brand equity by creating 
relationships and sharing experiences.

How Much Time Should I Send 
Working On Social Networking?

Find a way to make it work for you  
using all the different tools and 
social networks mentioned. Find a 
way to measure success either by 
looking at your sales that have 
resulted or by reviewing analytics 
of your website to see where 
people are coming from.

Should I Let My Employees Engage In 
Social Networking At The Office?

If your employees are engaged in 
social networking at the office, they 
represent your office whether they 
realize it or not. I have accounts for 
both my home and office. When at 
the office I don't converse through 
my home account because my 
connections are not interested in 
hearing what I have to say when at 
the office. If they were, they could 
follow me at my office account any 
time they wanted. 

If you want people to talk about 
your company, you need to have a 
face and talk to them.

Subtopic

CLIENTS

tweetdeck.com

flock.com

hootsuite.com

digsby.com

twitter.com

cotweet.com

PREPARATION
Twitter Profile Background

Avatar

Description

Follow

FINDING FOLLOWERS

justtweetit.com
wefollow.com
twellow.com

whoshouldifollow.com
Twubble at http://www.crazybob.org/twubble/

search.twitter.com
tweetbeep.com

twitterpowersearch.com
google.com/alerts

FOLLOW ME FOLLOW YOU

Search for industry terms or topics and follow
See who is following your followers and 
follow them - they may follow you back

See who is following your competition and follow them

See who your competition is following

Popularity
To Block or Not?

Anyone who choses to follow you has 
"chosen" or "opted-in" to be able to see all 
your tweets. You are not exposed to any of 
their Tweets unless you follow them back. 

If you get a message that says "Sexy Someone 
is following you"...they can only "dream" that 
you will follow them back so you get 
"exposed" to their tweets.

It is a good idea to try and maintain an approximate 
equal amount of Followers vs users your are 
Following. Twitter doesn't like one-sided 
conversations.

BEING FOUND

Your Website

Your Blog

Search Engine Results Page
Forum Discussions

Email Signature

Print Advertising
Online Advertising

wefollow.com
(directory)

twellow.com
(Twitter Yellow Pages)

Paid Services

featuredusers.com
(Listing service)

twollow.com
(auto follow)

USING SOCIAL MEDIA

Best Practices

Ask questions and get feedback 
from your followers

Make valuable comments in relavent 
blogs and discussion forums

Follow Twitterers with similar interest 
to establish brand presence

See what other businesses are doing

Follow the big topics of discussion and 
consider being part of them

Start a conversation talking about your 
followers interests: @IPGmark What do 
you think about this?

Worst Practices

Don't just tweet to push your brand, 
listen and follow others

Don't use Twitter to tell your everyday tasks
Don't be boring

Do not tweet anything about your 
clients, coworkers or friends that you 
would not want them to see.

HELPERS

HashTags

whatthehashtag.com
(research/create hashtags)

http://tagal.us
(research/create hashtags)

hashtags.org
(directory & trends)

Cross Communicating
(get the word out to several of your 
networks in one place)

socialtoo.com
(post to Twitter/Facebook, Surveys)

ping.fm
(posts to everything)

TweetDeck
(Post to Twitter/MySpace, Facebook)

hootsuite.com
(Post to Twitter, Facebook, URL tracking, 
multiple users, multiple accounts, posts 
to everything via ping.fm)

Conversation Threading
(piece both sides of a conversation)

tweader.com

SN Lasso (view several of your 
networks in one place)

flock.com

hootsuite.com
(Open your HootSuite account in Flock to 
combine everything in one place)

Email Notification
twimailer.com

Scheduled Tweets
hootsuite.com

MONITORING

hootsuite.com
(stats on your URLs via ow.ly built-in to browser)

twitclicks.com
(very useful stats, watch video)

tweetreports.com
(keep your eye on this)

tweetburner.com

twittercounter.com
(comparison stats)

twitalyzer
(measures your influence)

SOCIAL NETWORKS

linkedin.com

facebook.com

twitter.com

plaxo.com

flicker.com

photobucket.com

youtube.com

myspace.com
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"Tweeten" Up Your Business with 
 Social Marketing
 Social Media Marketing Map
 Use this visual map to plan your online social networking efforts. 
 Click any round blue icon to go to the website.

Click to play audio 
instructions
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